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1. Data

The data set used in this research was the “Japan Election Study 111, 20012005 (JESIH)” % Between 2001 and 2005, this study was carried out for the
House of Representatives’ dection of September, 2003, and September;, 2005, and the House of Councilors’ elections of July, 2001, and July, 2004, The study
was implermented as a panel survey. For the national elections, it was carried out before and after- the election. For this research the data sets used were those
obtained in the panel surveys carried out before each of the national elections and in the panel survey carried out affter-the election of 2005° The size of the data
setobtained fromthe pre-election surveys between 2001 and 2005 and the post-election survey of 2005 was 2061 (68.7), 2162 (57.5), 2115 (56.6), 1504 (705), 1498
(86.3),with the valuesin parenthesis representing the collection rate of responses

2 . Assumptionsand hypotheses
In this paper, cross-sectional analyses and panel analyseswere carried out. In order to compensate for the sample attrition in JES 11 for the four national

elections that are dealt with in this paper, new survey respondents were added for the surnveys conducted during the elections of 2003 and 2004. In order to
supplement the findings of the panel analyses, the panel data sets collected during each of the national elections, including the supplemental data, were
considered o be cross<sectional data.and cross-sectional analyseswere carried out.

The objective of this paper is to darify the effects of Sodial Networks and the mass media on voters’ Fedling Thermometer Scale (Reputation Scale) for
political parties and politicians, as these feelings affect their political perceptions and behaviors. First, the effects of Social Networks will be considered. Flanagan
etal. had argued that the harmonizing of political behavior tends t occur easily within Social Networks within Japan and they investigated whether thiswas
the case during the Koizumi administration (Flanagan & Richardson, 1977; Flanagan,1991). In order to take into account the party affiliation of Social
Networks, the samples for the crosssectional data analyses were divided into whether the surnvey respondents perceived their conversation partner t be
affiliated with the LDP or the DPJ. However, limiting the panel data set to those survey respondenitswio peroeived their conversation partner to be constantly
affiliated with either the LDP or the DPJ throughout the surnvey period would not have resulted in a. sample size large enough to be analyzable. Therefore, the
samplewas not divided for the panel analysis asitwas for the cross<sectional analysis.

In this paper, the effects of Social Networks were obtained through two regressors. The first was the frequency with which the survey respondent
engaged in conversations with a partner about politics. The second was the extent of the knowledge about politics thatt the sunvey respondent perceived their
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conversation partner to have. The Colombia School considers that on entering an election period and the conversation more frequently tuming to politics,
voters will have more opportunities to be made re-aware of the pre-eminent party affiliation of the people around them and therefore, they themselves are
more likely to acquire this party affiliation (Berelson, Lazarsfeld, & McPhee 1954; Katz & Lazarsfeld, 1955). Also, according t Multz, voters tend tomore easily
support popular candidates as they attempt to understand why these candiidattes are supported by others and if they come to actuially understand these reasons,
they tendency to more easily support these candidates (Mutz, 1998). The idea that the party affiliations found in Social Networks can be perceived through
conversations about politics is reasonable and so the hypothesis put forward is that the frequency of conversations about politics increases the homogeneity of
party affiliations in Social Networks. Theat is to say, in this hypothesis, the greater the frequency of conversations about politics, the greater the increase in the
survey respondents’ Feeling Thermometer Scale for the party that their conversation partner plans to vote for and in addition, if the party thet their
conversation partrer plans to view for isthe LDP, thegreater the increase in the survey respondents’ Feeling Thermometer Scale for Prime Minister Koizumi.
Conversely, based on the fact that the period of the Kooizumi administration coincided with the formetion period for the two-party system, the hypothesis put
forward is that the higher the frequency of conversations about politics, the more the decline in the survey respondent’s Feeling Thermometer Scale for the
party other than the party that their conversation partner plans to vote for, when there is a choice between two major parrties, and also, if the party that their
conversation partner plans to vote for is the DPJ, the greater the decline in the survey respondents’ Feding Thermometer Scale for Prime Minister Koizumi.
However, it is possible to consider a counter hypothesis to this hypothesis. Based on an assumption that the media is unbiased, if the peaple around the
respondents all support the same party, then it becomes difficult for them to dbtain informeation from theirr Social Networks that would encourage them to
support the party other than the one supported by these people. Therefore, it can be hypothesized that what affects voters is not the frequency with which they
have conversations with the people around them, but rather the environment itself that encompasses the people around themwith a specific party affiliation. If
this hypothesis is correct, it can be expected that the conversation frequency variable in the cross-sectional analyses in this paper will not have any effect on the
survey respondents’ Feeling Thermometer Scale. Based on the data collected during the 1995 and 1996 national elections in Japan, Ikeda et al. analyzed the
effects of the conversation partner’s party affiliation in conversations about politics, and also the conversation frequency, on the party identification and voting
behavior of the survey respondents. They concluded that while the conversation partner’s party affiliation did have a significant effect, conversation frequency
did not and therefore, the members of Sacial Networks did not induce support for specific parties among the other peaple within the Social Network; rather
that the survey respondens were affected by the environment that encompassed the people with the sarme party affiliation within the Social Network (Tkeda,
Liu, Aida, & Wilson, 2005).

Next, research by Huckfeldt, who used data from 1996, found that survey respondentswillingly engaged in conversations about politicswith conversation
partrerswho the respondents themselves perceived to be knowledgeable about politics (Huckfeldt, 2001). Based on the resuits of the same ressarch but using
data fromthe surveys from the 19905, thiseffect was confirmed for both West Germarny and Japan (Hudkfeldt, Ikeda, & Pappi, 2008). All of these ressarchers
Speculated that when the topic of a conversation is politics, the more that the surnvey respondents perceive theirr conversation partner to be knowledgeable about
politics, the more persuasive becomes what the conversation partrer had t say: therefore, the hypothesis put forward is that the more that conversation
partrer is knowledge about politics, the more this strengthens the homogeneity of party affiliation within Social Networks. In other words, based on this
hypothesis, the more that the conversation partner is knowledge about politics, the greater the increase in the survey respondents’ Feeling Thermometer Scale
for the party that the conversation partner plans to vote for, and also, if the party the conversation partrer plans to vote for isthe LDP, the greater the increase in
the survey responcents’ Feeling Thermometer Scale for Prime Minister Koizumi. Conversely, based on the fact that the period of the Koizumi administration
coincicked with the formation period for the two-party system, the hypothesis put forward is that the more knowledgeable about politics the survey respondert
perceives their conversation partner to be, the greater the dedline in the survey respondent’s Feeling Thermometer Scale for the party other than the party that
their conversation partner plans to vote, when there is a choice betwween two major parties, and also, if the parrty that their conversation partner plans to vote for
isthe DPJ, the greater the dedinein the survey respondents’ Feeling Thermometer Scale for Prime Minister Koizumi.

Next, the influence of the mass media, including those arising from interactions with Social Networks, will be discussed. In this paper, the effects of coming
into contact with the mass media were ascertained fromwhether or not the respondent watched the NHK news. Some of the features of the mass media in
Japan are that its reporting is neutral, that there are legal restrictions on the use of the mess media by political parties and candidates, and thet the electoral
districts are comparatively narrow and so it is difficult for the mass media to report on each electoral district. For these reasons, Miyake and Flanagan argued
that the mass mediia hes little effect on voter behavior in Japan (Miyake, 1991; Flanagan, 1991b). Also, Schmitt-Beck emphesized that a stable political party
systemn generates Social Networks with shared party identification among the voters within them and consequently, these voters are not affected by the mess
medliaoutlets that they perceive to have a different party affiliation than their Social Networks (Schmitt-Beck, 2003). Following on from thisargument, fromthe
2003 election, whichwaswhen the ideafirst started to appear that a two-party system had developed, thanks to the DPJ’s increased number of seats following



AA~ R « a3 a=hr—3 g U8« 01M4EEFKEMIERFE - DI REH
H B 20144E5H31H /&Y« BiERS

its absorption of the Liberal Party, it is thought that the development described by Schmitt-Beck, of moving toward “‘Social Networks with shared party
identification,” also began. Even in the cross-sectional datta set actually used in this paper, for the elections of 2004 and 2005 a sample size large enough for
analysis could be obtained for survey respondents frequently engaging in conversations about politics during a national election in conversations with at least
two people and forwhen both the parties plan to vote for either the LDP the DPJ; therefore, itwas possible to attermpt to verify the hypothesis of Schmitt-Beck.

The data used in this paper does not include questions about the survey respondents’ perceptions of the mass media’s party affiliations. Asa result, the
following hypothesis was put forward; “based on the absence of bias in the NHK news, watching the NHK news doesn't have any effect on respondents’
Feeling Thermometer Scale. Even supposing that it did have an effect, it would be limited to increasing the Feeling Thermometer Scale for the political party
supported by the Social Networks towhich the surnvey respondent belonged or the leader of that party, or alternatively, to decreasing the Feeling Thermometer
Scale for the political party not supported by the Social Networks to which the survey respondent belonged or the leader of that party.” A cross-sectional
analysiswas established for this staterment and the theory of Schmitt-Beck was tested . On the ather hand, a sarmple size large enough o be analyzed was not
obtained for the data set of survey respondents who had conversations about politics in conversations of two people and who always voted for the LDP in four
elections, nor was it dotained for survey respondents who had conversations about politics in conversationswith two people and who always voted for the DPJ
in four elections; therefore, no hypotheses were established for these data sets for testing by panel analysis. However, for both the cross-sectional analyses and
parel analysis, in this paper itwas assumed that the NHK news complies with the Public Office Election Law and the Broadcesting Law and is unbiased inits
reporting. Thet is tosay, while it is possible to suppose that the NHIK newswill provick its viewerswith informeation that mightt be advantageous to either one of
the political parties, there are nogrounds for assuming that the NHIK news has any kind of party affiliation that influences its reporting.

However, it is possible to consider a counter theory 1o the theory putt forward in the preceding paragraph. Flanagan noted that the mass media has
significart influence in situations where voters place greater importance on image than issues or ideology, (Flanagan, 1991b). Also, even if the electoral districts
were not comparatively small, based on the popularity of Prime Minister Koizumi, it is a possible that the mess media might generate a coettails effect for
support for the LDP. In actuality, McEwain discovered a coattails effect had been generated in the 2005 election when votes for the LDP increased in those
electoral districts visited by Prime Minister Koizumi to provide the LDP candidate with electoral support (McElwain, 2009). Between 1992 and 1993, Mondak
conducted opinion pollsin Pittsburgh and Cleveland and verified that the President generated a coattails effect in the voting behavior of voterswith weak party
identification in a.congressional election. Mondak concluded that the mass mediawas necessary for this generation of a coattails effect that saw the popularity of
the President reflected in the results of a congrressional election (Miondak, 1995). Based on the above research, it can be hypothesized that the effects of the NHK
news were to decrease the survey respondents’ Feeling Thermometer Scale for- the political party supported by the Social Networks towhich they belonged, or
for the leader of that party, or to increase the survey respondents’ Feeling Thermometer Scale for the political party not supported by the Social Networks to
which they belonged, or for the leader of that party.

Next, the other regressors used will be discussed. In all of the analyses, ideology and income are used as predetermined variables. Inaddition, in the cross-
sectional analyses, age s used asa predetermined variable.

3. Construing the Nurmerical Analysis: Panel Analysis

Regarding contact with other people, the greater the sunvey respondents perceived that theirr conversation partrer 1 (the voter who most frequently
oonverssswith the respondant about a politician or an election ), who planned to vote for the LDP, was knowledgeable about palitics, the greater the increase
intheir Fedling Thermometer Scale for the LDP. Similarty, the more the sunvey respondent perceived that their conversation partner 1, who planned tovote
for the DPJ, was knowledgeable about politics, the greater the decrease in theirr Feeling Thermometer Scales for the LDP. However, the opposite trend —
namely, the more the surnvey respondent perceived thet their conversation partrer 1, who planned to vote for the LDP, was knowledgeable about politics, the
greater the decrease in their Feeling Thermometer Scale for the DPJ —was not observed. Therefore, it can be said that the effects of conversation partner 1’s
knowledge about politics wes limited to content that affected the survey respondents’ Feeling Thermometer Scale about the LDP. In other words, this
Suggests a situation in which when conversation partrer 1 who is knowledgeable about politics plans to vote for the DPJ, the content of their conversation
Ceters the sunvey respondents from supporting the LDP, but on the other hand, their conversations does not indude content that would encourage them to
support the DPJ.

‘When considering the fact that conversation partner 1°s knowledge about politics only affects the survey respondent’s Feeling Thermometer Scale for the
LDP, then when looking across the five years of the Koizumi administration, it is apparent that no smple relationship exists in termns of mutually linked
increases and decreases in voters’ Feeling Thermometer Scale for the LDP and DPJ. A possible reason for this is that regardless of the party the survey
respondent supports, their conversation partrer 1 did not possess enough information to affect their Feeling Thermometer Scale for the DPJ. In other words,
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even suppasing that conversation partner 1 was extremely knowledgeable about politics, it is possible that his or her knowledge was predominately about the
LDP or that his or her knowledge about the DPJ was limited to unimportant information. Therefore, it is possible thatt in theirr conversations about politics,
conversation partner 1 could not incite the survey respondents’ interest in the DPJ. In fact, the DPJ did not come to power until 2009 and excluding during the
election period, the amount of LDP-related information transmitted on a day-to-day besis by the mess media surpassed the amount of DPJ-related
information, even during the Koizumi administration that coincided with DPJ’s period of growth. In addition, it can be said that when the survey respondents
evaluated the LDP and Prime Minister Koizumi based on the informetion they received from their conversation partrer, they did so while
compartmentalizing the two asentirely different political entities.

The only variable to affect survey respondents’ Feeling Thermometer Scale for Prime Minister Koizumi wias conversation frequency with conversation
partrer 1. Also, an increase in conversation frequency when conversation partner 1 planned to vote for the LDP only resulted in an increase in the Fedling
Thermometer Scale for Prime Minister Koizumi. Or conversely, an increase in conversation frequency when conversation partner 1 planned to vote for the
DPJ only resulted ina decrease in the Feeling Thermometer Scale for Prime Minister Koizumi

Inatherwords, assuming that the conversation partner communicates their party affiliation to the survey respondent during their conversation and that the
conversation partner’s party affiliation has a certain stable effect on the survey respondents’ Feeling Thermometer Scale for the L DP, it can be concluded that it
is not conversation frequency that is important, but rather whether the conversation indudes content that can persuasively explain the political situation to the
sunvey respondent. On the other hand, if the conversation partner’s party affiliation has a certain stable influence on the survey respondents’ Feeling
Thermometer Scale for Prime Minister Koizumi, it can be concluded thet it is not the reliability of the conversation content that is important, but the
conversation frequency. Toexplainthisin atherwords, it can be said thatwhen voters evaluate a political party they do so based on evidence that they recognize
1o be dbjective, butwhen they evaluate a politician, they do so based on his or her newsworthiness. But this conclusion may have been arrived at because Prime
Minister Koizumi was a particularly nensworthy politician. However, what can be inferred from this result is that evenwhen the leader of a political party is
extremely newsaorthy, voters adopt a cautious attituice and evaluate political parties not based on their newsworthy, but on concrete evidence.

Next, watching the NHK news does not affect respondents’ Feeling Thermometer Scale. Fither a conversation partner who is knowledge about politics
or the NHK news have the function of explaining politics to the survey respondents. Also, it can be said that usually, survey respondents’ use of NHK news o
aoquire knowledge about politics correlates to a high frequency of contact with the NHK news. However, when considering the assumption that the
impartiality of the NHK news is the reason why its effects only manifest thermsedves in conversations, it can be thought thatt the key conditions for it to becorme
source of information that stably affects survey respondents are that the informeation communicated is affiliated to a party and isof a circulating, interactive type.

4 . Construing the Numerical Analysis: First Election
In regard to this study of the first election, Social Networks seermed to have no effect. Watching NHK’s news seemed to have affected neither feelings
about Koizumi nor feelings about the LDP. On the other hand, the NHK’s news seemed to have pushed up the approval rating of the DPJ, even for viewers
surrounded by LDP voters. This may be because NHK s news is comparatively unbiased in general, although Koizumi’s unprecedented surge in popularity
wasapplauded and channeled through most of the media, and L DP-led cabinet had almost eighty-percent support fromthe public.
In terms of the other regressors, advancing age and growing conservatism increased the rating of the LDP, which was deemed to be familiar with
studiies of Japanese politics.

5. Construing the Numerical Analysis: Second Election

With regard to this study of the second election, the effects of Social Networks became complicated, as a conversation partrier being deemed to have a
greater political knowledge was correlated with a decrease in approval of Koizumi, while greater conversation frequency still seemed to be correlated to greater
popularity of the LDP. Thosewho had conversation partnerswith little political knowledge mightt be morre likely to remein sympathetic with Koizumi, because
they could not learmn from their conversation partners. Insum, conversation partner with political knowledge might discourage the examinees from supporting
Koizumi, because they would be more likely to question his political record. According to research by Axsom, Yates, and Chaiken in the US, an examinee
without cognitive capacity, and the meaningful informetion enabled them to understand the pros and cons of an issue, would be inclined to vote according to
useless information rather than actual knowledge (Axsom, Yates, and Chaiken, 1987). If a conversation partner provided so-called “useless information”, it
seerms plausible that conversationwith such peaple would not lead the examinee to alter- theirr stance on Koizumi.

Regarding the effect of the media, the NHKs news seerns to have decreased the approval rating of the DPJ. This result seems counterintuitive, because
the mediia featuired manifesto, whichwas peroeived to develop a.competitive advantage to the DPJ.
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Acoording to Ikeda, the newspapers, rather than TV news, contributed to the decreasing public popularity of Koizumi. Ikeda suggested that manifestos
gamered newspaper attention, although the law put a limit on the distribution of the manifesto. Furthermore, unlike the LDP’s manifesto, the DPJ’s
comprehersive manifesto suggested to the electorate that the DPJ might be a competent parrty at running the government (Ikeda, 2005). If news prograns,
including that of the NHK failed to cover the manifesto exterssively in comparison with the newspapers, what did the NHK news convey? Presuming thet the
answer was the potential of power rotation, due to the House of Representatives election being different from the last national election, those viewers of the
programwhowere LDP voters might feel threatened. In addition, the NHIK news viewers who were surrounded by potential L DP voters shared a sense of
danger, which might decrease the approval rating of the DPJ. Hence, conversations with partners who were alarmed at a change of guard might also
encourage the examinees’ sympathy with the LDP. Or; on the other hand, conversations with partners who were so familiar with politics that they could fill in
the background, regarding evaluating the government’s performance, or the expectations that would be placed on the future cabinet by the electorate, might
decrease Koizumi’s popularity.

As pertains o other regressors, while advancing age and growing conservatism still increased Koizumi’s popularity, they seemed to have no effect on the
rating of the LDP itself, The reason growing conservatism put upward pressure on the favorability rating not of the LDP but of Koizumi seens to be attributed
to Koizumi’s intimate retationship with President Bush, which the media repeatedly covered ®. Instead, growing liberalism increased the approval rating of the
DPJ. In this election, the LDP tried t present itself as having had a makeover in accordance with neoliberalism, including privatization of Japan Post and
Japan Highway Public Corporation, and pension reform. Compared with this, the DPJ did not submit plans that were particularly different from
neoliberalism. Furthermore, they advocated a consumption+tax hike. Inall of that, itwould have been difficult for voters to understand the differences between
the two major parties in terms of domestic policies. Regarding diplomeacy, the LDP wanted 1o dispatch the Setf-Defense Foroes to Irag, whereas the DPJ
rejected the idea of dispatching them without United Nations Security Council resolutions on sending troops to Irag. Thus, the effect of ideology in this stuidy
appearsto reflect not so much on economic as on diplomatic issues.

6 . Construing the Numerical Analysis: Third Election

In this third election, the voterswho were surrounded by potential LDP voters are aboserved first. Neither Social Networks nor the NHK news had any
effects. Onthe ather hand, Ikeda reported that the TV news increased both the examinees® future expectations and the examinees’ performance evaluation on
the cabinet, whereas it did not affect their rating of Koizumi (Ikeda, 2005). The pattern of the regressors’ effects on the rating of the LDP was identical to that in
2001. Both of these were House of Councilors elections. Although it was said that the LDP won the election in 2001, but lost in 2004, in fact the number of LDP
eat at stake only varied slightly between these two elections. Hence, in the period of the Koizumi administration the stable effects of advancing age and growing
conservatism may have had astabilizing influence on the numibser of LDP seat in the House.

After this, those who were surrounded by potential DPJ voters are observed. In terms of Social Networks, conversation frequency encouraged rather
more positive attitudes towards the DPJ. Relating to the other regressors, youth and growing conservatism tended to be signs of supporting Koizumi.

7 . Construing the Numerical Analysis: Fourth Election

This study of the fourth election begins by observing examiness that were surrounded by poterttial LDP voters. Greater conversation frequency was
correlated with lower approval rating for the DPJ. Although Social Networks had no direct effect on opinions of the LDP, active conversation with LDP voters
seerms to make people less likely to endorse the DPJ. Next, watching NHK newswas to increase support for the LDP: by media strategies of the LDP, NHK
news may have unwittingly become avoice for-the party, despite its apparently abjective standpoint.

Relating to the other regressors, it is surprising that ideolagy did not affect the approval rating of Koizumi or of the LDP, unlike in the case of the earlier
elections. However, ideology, asin 2003, still had an effect on the approval rating of the DPJ. The seasoned conservatives, who had traditionally warmed to the
LDP asa conservative party may have been unimpressed by the changes in the party since Koizumi took charge. Nevertheless, the DPJ was still far from the
LDP for the conservatives. As a premise for the contrastive party alignment on ideology, therefore, ickology seerms to decrease the approval rating of the DPJ,
even though ideology diid not increase the approval rating of Koizumi or of the LDP, in the election for the House of Representatives.

Now, the voters who are surrounded by potential DPJ voters are observed. When it comes to the media, NHK’s news greatly increased the popularity of
the LDP. Apart from examinees who had no contact with the media, media users who were surrounded by potential DPJ voters would be subject to the
influence of the NHK news. In this forum, they would be exposed to both arguments of pro-DPJ Social Networks and of pro-LDP media. According tothe
public poll by Yomiuri Simbun, the longer someone watched TV for on a weekday, the more likely he was to vote for the LDP in the proportional-
representation constituency (Ozaki, 2007). In addition, according to a public pall in Septermber 2005 by Asahi Simbun, one of the leading newspapers, fifty
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percent of the electorates thought that the mediia had probably favored one party or constituency in its coverage, whereas only forty-one percent thought itwas
truly unbiased (Nakai, 2007). The bottom line is that the NHICs news pushed up the approval rating for the LDP, regardless of partners’ partisanship.

Relating to the other regressors, advancing age increased the approval rating for the LDP and for Koizumi, and growing conservatism increased the
approval rating for the LDP. Allowing for the result that the LDP was associated with conservatism in the House of Councilors election and the DPJ was
associated with liberalism in the House of Representatives election regarding examinees who were surrounded by potential LDP voters, the DPJ appears
doubtlessly to have been consolidating its place in an emerging two-party system, thanks to its liberal stance.
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Notes

! email address : k112521 @il doshishaacjp

2 The dataisapen tothe publicinthe Social Stience Japan Data Archive of the University of Tokyo. hittp:sjdaissu-tokyoacjoksioh, (ooessed 2014-4-21)

# Quesiorsabatincomewere indudediinthe pre-election suinveys of 2001, 2003, ancl 2004, and the post-election sunvey of 2006.

* The plannedsamplesizevias 3000 (fesponcents).

5 “Thepartysupported by Social Networks” indicates the party that the conversation partrer planstovote for.

& With repect to theamount of airtime on tabloid shaws in 2003, infirst placewvason North Korea, inseoond plecewes on e Iragwar;and the in third placewes on the House o
Representativeselection (Osaka, 2007, 14-15)
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